7 September 2004 For Immediate Release

Aegis Group plc
RESULTSFOR THE SIX MONTHS ENDED 30 JUNE 2004

INVESTMENT STRATEGY DELIVERS GOOD GROWTH ACROSS THE BOARD

6 months 6 months Reported Growth at

ended ended Growth Constant

June 30 2004 June 30 2003 Currency
Revenue £338.9m £294.7m +15.0% +21.3%
Gross Profit £294.5m £263.2m +11.9% +17.4%
Underlying Operating Profit* £39.3m £33.5m +17.3% +21.0%
Underlying PBT* £36.4m £30.9m +17.8% +22.4%

Organic revenue growth 6.6% at constant currencies

Grossmargin up to 8.1% (2003: 7.6%)

Resear ch revenues up 31.4% (44.8% at constant currency) to £122.8m (2003: £93.5m)
Strong new business performance with net new media billings of $1,156.2 million
Synovate ordersin hand significantly ahead of last year

Underlying diluted earnings per shareup 17.6% to 2.21 p (2003: 1.88p)

UK GAAP diluted earnings per share 1.05p (2003: 0.27p)

Dividend up 10.6% to 0.575p per share

Good performance expected for thefull year

Doug Flynn, chief executive of Aegis Group plc, commented:

“The Group performed well with last year’s record performance driving the momentum into the first
half of 2004. Thisisthe result both of the strength of our businesses as well as improving economic
conditions. Our media businesses are winning significantly more than their share of new business
and Synovate is carrying forward a comfortably higher order book than at the same stage last year.

| am confident Aegiswill deliver another good performance for the full year.”

*Underlying PBT and EPS are before charging goodwill amortisation of £12.9m (2003: £20.7m) and net exceptional charges of £nil (2003: credit of
£3.2m). UK GAAP basic and diluted EPSis 1.1p (2003: 0.3p) and UK GAAP profit before tax is £23.5m (2003: £13.4m). A reconciliation of the
underlying profit to UK GAAP profit is set out on page 7.

Enquiries:

Aegis Group plc +(44) 20 7070 7700 Financial Dynamics +(44) 20 7831 3113
Doug Flynn, Chief Executive Officer Tim Spratt

Jeremy Hicks, Chief Financial Officer Charles Palmer

Richard Walters, Head of Communications

For further investor information visit; www.aegisplc.com




Underlying Unaudited Consolidated Profit And L oss Account*

Six months Six months 12 months
ended ended ended
30 June 2004 30 June 2003 31 Dec 2003
£m £m £m
Turnover 3,622.6 3,464.5 7,156.2
Revenue 338.9 294.7 648.8
Cost of sales— other direct costs (44.4) (3L.5) (76.3)
Gross profit 294.5 263.2 572.5
Underlying operating expenses* (255.2) (229.7) (488.3)
Underlying operating profit* 39.3 335 84.2
Net interest payable (3.3 (2.1) (4.9)
Associated undertakings 0.4 (0.5) 1.2
Underlying profit before tax* 36.4 30.9 80.5
Basic earnings per share
- underlying* 2.2p 1.9p 4.9p
-FRS 14 11p 0.3p 1.9p
Diluted earnings per share
- underlying* 2.2p 1.9p 4.9p
-FRS 14 11p 0.3p 1.9p
Dividend per share
- interim 0.575p 0.52p 0.52p
- final n/a na 0.80p
- total n/a n/a 1.32p

*Underlying operating expenses, PBT and EPS are before charging goodwill amortisation of £12.9m (2003; £20.7m) and net
exceptional charges of £nil (2003: credit of £3.2m). UK GAAP basic and diluted EPSis 1.1p (2003: 0.3p) and UK GAAP profit
before tax is £23.5m (2003: £13.4m). A reconciliation of the underlying profit to UK GAAP profit is set out on page 7.




GROUP OVERVIEW

The Group has enjoyed agood first half in 2004 outperforming the market in both media and market
research across all geographic regions. The tentative market recovery in Europe which started in the
latter part of 2003 gathered pace in 2004 and the well-established recovery in the US and Asia-
Pacific continued into the current period. However the excellent progress that Aegis has made in
both growing market share and profits is due to more than just improving market conditions. The
global brand strategy adopted over the past few years has enabled each of Aegis' businesses to be
clearly differentiated in their markets and to win more than their share of new business. Aegis
Media won nearly $1.2 billion of net new business billings in the first half of 2004 compared with
just over $0.5 hillion in the same period last year and Synovate ended the period with an order book
substantially ahead of 30 June 2003.

The underlying operating profit for the first six months of 2004 was 21.0% ahead of last year in
constant currency terms, but with both the Euro and the US Doallar falling against the Pound the
increase on translation into Sterling was 17.3% - still a satisfactory result.  Significantly, the
increase in operating profit against last year was driven mainly by organic revenue growth within
Aegis Media and Synovate, both of which showed like-for-like growth of 6.6%. The underlying
operating margin improved in both Aegis Media and Synovate and the Company continues to seek
further improvement in this area.

The Board is confident that the Company’s current performance will continue to improve and, given
the recent share price range, it believes that the returns produced by a share buy back programme
are extremely attractive. The Board is authorised to buy back up to 5% of the Company’s equity
and when appropriate it intends to purchase shares within this authority over the coming months.

MEDIA

Last year the Group announced the establishment of Aegis Media as the platform for its media
operations, managing and supporting all of its client-facing media brands including Carat, Vizeum,
Isobar and Posterscope. Aegis Media s combined operations performed well in the period with
turnover up 3.8% to £3,499.8 million from £3,371.0 million, representing growth of 8.0% in
constant currency. This growth rate is ahead of the market indicating market share gainsin all three
of its operating regions.

Revenues grew to £216.1 million (2003: £201.2 million) an increase of 7.4% (11.0% at constant
currency). Organic revenue growth was 6.6%. Net new business of $1,156.2 million in annualised
billings was won (2003: $522.0 million) following the review of the new business process at the end
of 2003. Both Carat and Vizeum contributed to this success - Carat most notably with the
important win of Procter & Gamble’'s US communication planning business, and Vizeum with
European multi-national accounts wins from Heinz and Kia.

Carat’s much applauded win of Procter & Gamble's US communication planning business is
significant as it demonstrates that the world' s largest marketer is breaking new ground in exploring
all the channels of communication to consumers beyond the traditional media of broadcast TV and
print media — a trend that Carat identified some two years ago and which other marketers are
following. Just as significant is the fact that Vizeum is now winning large mandates in Europe,
showing that the agency’s ‘challenger brand’ credentials and reputation for helping clients to
intimately understand their target consumers are now firmly established.

Aegis Media continued to develop its use of Synovate'sindustry sector experience and in particular
its consumer insight capabilities. This expertise is becoming increasingly integral to both Carat’s
and Vizeum’s communication planning capability.



The introduction of new European senior management has been warmly welcomed by clients. In
France, Philippe Bourguignon was appointed Chairman at Aegis Media. Philippe, previously CEO
of the World Economic Forum, is a highly respected business leader in Europe and exceptionally
well connected throughout industry. Aegis Media also recently appointed Nigel Sharrocks as CEO
of Carat UK. Nigel isahighly talented media veteran and is tasked with building further the
excellent reputation that Aegis Media has as a market leader in the UK mediaindustry.

CARAT

Trading improved in all three regions as Carat saw more opportunities to participate in new business
pitches and extend client relationships by product and country. Carat’s full review of its pitch
process has helped in this success and extended its competitive lead.

Carat EMEA

With the adspend market improving in much of Europe, Carat EMEA maintained a good flow of
new client wins during the period. Notable winsincluded WH Smith (UK), First Alternative (UK),
WIND (Italy), SEAT (Italy), Lottomatica (Italy), H&M (Switzerland) and Expedia (France). Carat
EMEA also saw an increasein the level of pitch activity particularly in Germany and Eastern
Europe towards the end of the period. Good progress has been made in devel oping the existing
client business both with product line extensions and by geography.

Carat Americas

The US advertising market is showing sustained strength with major advertisers' budgets looking
firm. Carat Americas had a strong busi ness performance which included the important win of
Procter & Gamble' s North American Communications Planning assignment for Baby Care, Pet
Care, Family Care and Snacks & Beverage product categories. This account will commencein
October 2004. Carat Americas also achieved a number of other major account wins including
Alberto Culver in Canada and the Province of Quebec. The pipeline of new business pitch activity
has improved with a number of pitches in progress. New communication consultancy areas
integrated within the Carat brand and under development in North Americainclude event
management and sport marketing.

In Latin Americain the first sx months of 2004, Carat’s Argentinean and Mexican operations made
good progress in growing revenues. In Brazil, where only creative agencies can buy media, Carat
maintains a small operation to assist international clients with media planning. Major new clients
won in the period included Folicure in Mexico and Merisant in Argentina. During the period Carat
expanded the scope of its operations in Mexico by launching a sports sponsorship division to
capitalise on arobust local market.

Carat Asia-Pacific

Carat’ s operations in the region had a highly successful six months with strong growth in revenues
and profitability. China, Japan, Korea, Taiwan and Australia provided the bulk of new business
successes with a considerable number of medium size wins from both local brands and international
marketers. The market in Asia-Pacific grew rapidly in the first six months of 2004 and is expected
to continue to show good growth for the rest of 2004. A number of new appointments were made to
strengthen the management. Asia-Pacific’s growth potential and access to the rapidly expanding
Chinese market make it an important area of investment for the Group. Carat continues to
significantly outperform the market and its agencies are becoming leaders in the countries in which
they operate.

In October 2003, Carat took a 25% interest in Qin Jia Y uan (QJY), a producer and syndicator of
popular TV dramasin China. QJY provides Aegis Media s clients with accessto primetime TV
advertising dots in the rapidly expending and highly fragmented Chinese market. Subsequently, the
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business has been successfully floated on the Hong Kong Stock Exchange, significantly raising the
value of Aegis’ initia investment.

VIZEUM

Vizeum, Aegis ‘Challenger Brand’ media network, was launched in Europe in June 2003. Starting
with a network of agenciesin 12 European countries, Vizeum has now grown to 20 countries with
over 200 clients and billings of some $2.25 billion. Major new business wins in the period include
Heinz, Pernod Ricard, Timberland, Asics and Kia. Vizeum has built its unique positioning by
teaming up with Synovate’ s motivational research specialist, Censydiam, to develop tools that help
marketers understand the subtle forces that drive consumers to select one brand over another. In
partnership with Censydiam, Vizeum has just completed the largest ever survey of consumer
motivation across 10 advertising product categories and interviewing over 60,000 people across
Europe. Theresults of thislandmark survey will be of intense interest to marketers when it becomes
available in the latter part of 2004. Vizeum continues to build its network with development plans
for the US and Asia-Pacific in progress.

ISOBAR

In July 2004 Aegis brought together all of itsinteractive assets and launched Isobar, a new digital
media network. Digital media provides an excellent growth opportunity asit is anticipated that 50%
of all mediawill be digital by 2007 presenting marketers with endless possibilities for
communicating with consumerson alto 1 basis. Isobar was launched with a presencein 19
countries and billings in excess of $500 million making it one of the world’s largest digital
networks. With large marketers fuelling demand for interactive services the market is seeing
growth in excess of 20% per annum and it is anticipated that | sobar will grow to become a
significant part of the Group’s media operation over the next three years.

POSTERSCOPE

Posterscope is the world’s only global outdoor media specialist, supporting Group clientsaswell as
the clients of other major agencies. The business showed good growth in revenues and profitsin the
period as it continued to build its presence and client offer.

In the US, Posterscope launched Spectaculars, a division helping clients to plan, design and build
very large sites. Itsfirst client was Coca Colafor which it produced atruly spectacular landmark
sitein Times Square in New Y ork. Posterscope continued to grow its geographic footprint in Asia-
Pacific with the launch of an office in Singapore in March and further devel opment of its
international network is expected to continue in the second half of 2004.

MARKET RESEARCH

The Group’s market research network, Synovate, continued to develop its global operations and win
business from some of the world’ s largest corporations. Synovate is now well recognised as a
global research provider and it is being invited to pitch for an increasing number of large multi-
country mandates. The business traded well in the first half of 2004 and ended the period with
revenue up 31.4% (44.8% at constant currency) to £122.8 million from £93.5 million in the same
period in 2003. Organic growth was 6.6%, ahead of the market growth rate. At the 30 June 2004
Synovate enjoyed a strong order book, well ahead of the same time last year.

Since itslaunch in January 2003, Synovate has focused on building its international network and the
specialist capabilities required to support clients across a variety of business sectors. Much has been
done to align the business with the needs of its international clients as well as focus on sectors that
will deliver maximum growth and profit potential.

The integration of acquisitions and the resulting ‘ network effect’ in Western Europe isresultingin
strong growth. The acquisition of Symmetrics and Censydiam has also resulted in revenue growth



well above the levels achieved as independent companies. In turn these specialists are contributing
to new group-wide opportunities.

Synovate' s specialist automotive research business also grew strongly and continued to build both
geographic presence and specialist solutions. By the end of 2004 it will have 20 officesin 18
countries servicing 14 out of 15 of the major car manufacturers with a suite of leading edge research
products. Recent products launched included the groundbreaking VMAR virtual car clinic which
allows manufacturers to research new car designs and concepts on consumers using CAD generated
images. The system is now being piloted by a number of large auto manufacturers and is receiving
agood reception asit provides afaster, cheaper and more responsive aternative to traditional car
clinics. Synovate automotive research isalso involved in a number of collaborative projects with
Censydiam, Synovate's specialist motivational psychology division. Together they are pooling their
expertise and exploring the complex thought processes that motivate consumers to choose one car
brand over another.

In March 2004, Synovate acquired Symmetrics, a US business with expertise and leading edge
solutions in Customer Satisfaction Measurement (CSM). CSM has grown rapidly in recent years
and has now matured into a significant sector in the research market - accounting for around 16% of
global research spend. Symmetrics world class solutions use advanced analytics, and these skills
will become an important part of Synovate's global offering going forward. As Synovate continues
to build its portfolio of solutionsit will drive the business further towards high-end consulting with
systematized analytics tailored to client needs and industry sectors.

Americas

Synovate' s operations in the US and Latin Americatraded well in the period despite the disruption
caused by amajor office relocation to central Chicago. The internet panel business also continued
to go from strength to strength. In the period the research market grew roughly in line with the
economy, however, some of this growth came from increased political polling as the US presidential
election race getsinto full swing. Synovate's operationsin Latin America continued to show steady
improvement with offices in Argentina, Brazil and Mexico servicing mgjor international clients and
providing a positive contribution to profitsin the region.

Asia-Pacific

Synovate’ s Asia-Pacific operations showed strong growth with significant new business wins
coming from Japan and China. With the ever-growing importance of Chinain world markets, more
and more of Synovate’s multinational clients are placing emphasis on research across this region.
Consequently there was an increased focus on strengthening various parts of the operations and a
number of senior appointments were made in the period. Across Asia-Pacific Synovate now has
over 1,000 full time research professionals operating from 13 offices making Synovate one of the
largest research businessesin the region. At the end of June the sales pipeline showed a healthy
improvement compared with last year.

EMEA (Europe, the Middle-East and Africa)

Synovate' s operations in Europe, the Middle East and Africatraded strongly and grew substantially
ahead of the market. The business is benefiting from the ‘ network effect’ as multi-national clients
extend local accounts to incorporate more countries and at the end of June the sales order book was
substantially ahead of the same period last year. The acquisition of UK research business, TRBI, in
January strengthened Synovate®research presence in the UK market. The acquisition not only
delivered a strong portfolio of branded solutions but also established Synovate as one of the UK’s
largest research companies with an enviable blue chip client list. In June, Synovate acquired
Proactive Insight, a South African research business with over 300 employees and offices and data
collection facilities in Johannesburg, Cape Town, Durban, West Rand and Pretoria. The company
has particularly good expertise in the automotive, financial and I T sectors and services a number of
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blue chip multinational clients. The acquisition provides Synovate with a significant footprint in

South Africawhere Proactive Insight is ranked amongst the top three largest market research
companies. Proactive also provides a major boost to the Motoresearch practice, asit isthe

recognised leader in automotive research in South Africaand it has several advanced solutions that

are already being rolled out to Motoresearch clients worldwide.

Healthcare

One sector that has rapidly grown in significance for Synovate is healthcare and the Group’s

acquisition of Isis Research in the latter part of 2003 gave Synovate the opportunity to combine Isis

with its existing healthcare operations to form the world’ s fourth largest healthcare research
company with the industry’ s first global cancer therapy monitor. The integration of the two

businesses was largely completed in the first six months of 2004 and Synovate Healthcare now has a
strong portfolio of syndicated therapy monitors and primary ad- hoc research products that are in the
process of being rolled out around its international network. Synovate Healthcare grew strongly in

the period and saw substantial margin improvement as aresult of the changes made.

FINANCIAL RESULTS

UK GAAP

In this report, references to underlying figures mean figures excluding goodwill amortisation and
before exceptional items, as the board believes this gives an appropriate view of the underlying
performance of the business. The reconciliation of operating profit and pre-tax profit between the

underlying figures and UK GAAP isasfollows:

Reconciliation of underlying to UK GAAP operating profit

Six months Six months Y ear ended

Ended ended 31 December

30 June 2004 30 June 2003 2003

£m £m £m

Underlying oper ating profit 39.3 335 84.2

Exceptional Operating Items - 5.2 5.2

39.3 38.7 89.4

Amortisation of Goodwill (12.8) (11.7) (26.5)

UK GAAP operating profit 26.5 27.0 62.9
Reconciliation of underlying to UK GAAP profit beforetax

Six months Six months Y ear ended

Ended ended 31 December

30June2004 30 June 2003 2003

£m £'m £'m

Underlying profit beforetax 36.4 30.9 80.5

Exceptional Items - 32 32

36.4 34.1 83.7

Amortisation of Goodwill (12.9) (20.7) (35.7)

UK GAAP profit beforetax 235 134 48.0




Turnover, Revenue & Gross Profit

Turnover was £3,622.6 million (2003: £3,464.5 million), an increase of 4.6% on last year (9.0% in
constant currency). Revenue for the period was £338.9 million, (2003: £294.7 million), a 15.0%
increase (21.3% in constant currency), or 1.5% excluding the effect of acquisitions (6.6% in
constant currency). Aegis Media's revenues rose by 7.4% (11.0% in constant currency: 6.6%
excluding the effect of acquisitions) to £216.1 million (2003: £201.2 million) and Synovate’s
revenues grew by 31.4% (44.8% in constant currency: 6.6% excluding the effect of acquisitions) to
£122.8 million (2003: £93.5 million) both of which were considerably ahead of the market rate of
growth. Gross profit was £294.5 million (2003: £263.2 million), arise of 11.9% (17.4% in constant
currency). The gross margin for the first half rose to 8.1% compared with 7.6% in the first six
months of 2003, as aresult of an increased contribution from Synovate and from higher gross
margins at Aegis Media.

Operating Expenses

Underlying operating expenses rose by 11.1% to £255.2 million (2003: £229.7 million). Underlying
operating expenses increased as a result of the expansion of the business, acquisitions and continued
investment in key areas of the Group. In particular, the central management costs of Vizeum, which
was launched in 2003, were incurred for afull six months. In May 2004, Synovate US relocated to
central Chicago and additional costs were incurred of £0.5 million in the period and it is expected
that further costs will be incurred in the second half of 2004. Nevertheless, the Group’s underlying
operating margin (underlying operating profit as a percentage of gross profit) rose to 13.3% (2003:
12.7%), with improvements at both Synovate and Aegis Media.

Capital expenditure

Aegisinvested £15.5 million in capital expenditure during the first six months of 2004 (2003: £9.5
million). Thisincluded the £4.3 million capital cost of moving Synovate’s US headquartersto
central Chicago.

Cash Flow and Treasury
The Group continued to follow its programme of small strategic acquisitions, with a net cash
outflow of £21.8 million on current and prior period acquisitions.

In July, the Group took advantage of an improving banking market to refinance its banking facilities
at much improved margins. A new five year syndicated loan facility of £250 million was agreed to
replace the existing £200 million 3 year facility taken out in 2003. With this facility in place the
Company will have sufficient financial resources to fund a potentia share buy back programme as
well asto continue its strategy of making smaller bolt-on acquisitions.

Asaresult of their review of accounting policy, the Group’s new auditors advised that the policy on
the timing of recognition of cash payments to creditors, although showing a prudent view of the
cash balance, is not an appropriate practice. The Group has adopted the auditors' recommended
policy in this regard as explained in note 1 on page 15.

The effect of this change isto show a significantly lower level of net debt in the balance sheet than
under the previous policy. Net debt at 30 June 2004 is shown at £85.0 million and the average level
of month-end net debt in the period was £59.8 million.

Profit before Tax

Overal, underlying profit before tax was up 17.8% to £36.4 million (2003: £ 30.9 million). There
were no exceptional itemsin the period (2003: credit of £3.2 million). After goodwill, profit before
tax rose 75.0% to £23.5 million (2003: £16.6 million and £13.4 million after exceptionals). Tax has
been provided for at the estimated full year effective tax rate of 29.4 % based on underlying profits.
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Earnings per Share
Underlying basic and diluted earnings per share rose to 2.2 p (2003: 1.9p). Basic and diluted
earnings per share (after exceptional items and goodwill amortisation) were up to 1.1p (2003: 0.3p).

Dividends

In view of the strong results for the period and the Group’ s future prospects the Board has declared
an interim dividend of 0.575p per ordinary share (2003: 0.52p) - an increase of 10.6%. Theinterim
dividend will be paid on 1 October 2004 to shareholders on the register on 17 September 2004.

GROUP OUTLOOK

In the past few years Aegis has invested to increase the scale and focus of its businesses. The Group
now has a strong portfolio of brands which are ideally positioned to continue their growth in market
share and maximise the opportunity presented by the improving trading environment. Looking at
the market in which the Group operatesit is clear that the global marketing recession that began in
late 2000 is now over with Europe belatedly joining North America and Asia-Pacific in recovery.
Within Europe, the UK, France, Spain and Italy have all experienced improved market growth
although Germany continuesto lag. Global advertising spend is expected to show continued
improvement with full year forecastsfor 2004 at 5.7% being sightly more favourable than
predicted six months ago. Although the prospects for 2005 are less certain, the recent pattern of
growth is expected to continue.

Aegis potential to grow revenue and profit will be driven by its ability to provide clients with
value-added consultancy and efficient execution across all aspects of its business. media planning
and buying, market research, data management, communications planning and brand consulting.
The growth of digital channelsin particular provides greater targeting ability for marketers, with
endless possibilities for communicating with consumerson alto 1 basis. Aegisisat the cutting
edge of providing marketers with a deep understanding of how to connect with consumers;
understanding their psychology and ultimately the reasons why they select one product in
preference to another; and in providing expert advice on how to build and maintain lasting client
relationships.

Much has been done to build up the Group’s media and research businesses. Nevertheless, Aegis
still has some important areas of investment underway in its businesses that it is confident will
improve the Group’ s strategic position and competitiveness. Although Aegisis not planning to
make any large acquisitions it is anticipated that a number of selective smaller acquisitions will be
announced and the Group’s financial capacity is more than ample for its forecast requirements. As
outlined above, the Board has decided to purchase the Company’ s shares on the open market over
the coming months as appropriate and as the opportunity arises.

Given the strength of the Company’ s position and the improving market conditions the Board is
optimistic that the prospects for the business are brighter than they have been for some time and
believe that the Company will deliver a strong performance for the second half of 2004 and beyond.



Unaudited consolidated profit and loss account
for the six months ended 30 June 2004

Six months Six months Six months Y ear ended
ended ended ended 31 December
30June2004 30June2004 30 June2003 2003
Notes £m £m £'m £'m
Turnover:
— continuing operations 3,601.8 3,464.5 7,156.2
—acquisitions 20.8 - -
Turnover 2 3,622.6 3,464.5 7,156.2
Cost of sales — payments to the media (3,283.7) (3,283.7) (3,169.8) (6,507.4)
Revenue 338.9 294.7 648.8
Cost of sales— other direct costs (44.9) (44.9) (31.5) (76.3)
Cost of sales—total (3,328.1) (3,201.3) (6,583.7)
Gross profit 294.5 263.2 5725
Operating expenses before amortisation of goodwill and exceptional items (255.2) (229.7) (488.3)
Exceptional operating items 3 - 5.2 5.2
Amortisation of goodwill (12.8) (11.7) (26.5)
Operating expenses (268.0) (236.2) (509.6)
Group operating profit:
— continuing operations 244 27.0 62.9
—acquisitions 21 - -
26.5 27.0 62.9
Group share of operating profit/(loss) in joint venture and associated
undertakings before goodwill amortisation 0.4 (0.5) 1.2
Goodwill amortisation (0.2) (9.0) 9.2
Group share of operating profit/(loss) in joint venture and associated 0.3 (9.5) (8.0)
undertakings
Exceptional amounts written off investments 3 - (2.0) (2.0)
Interest and similar items:
—interest receivable 29 33 7.2
—interest payable 4 (5.5) (4.9) (20.9)
— amortisation of refinancing costs 4 0.7) (0.5) 1.2)
Net interest payable 3.3) (2.1) (4.9)
Profit on ordinary activities beforetaxation 2 235 134 48.0
Tax on profit on ordinary activities (20.7) (9.6) (24.3)
Profit on ordinary activities after taxation 128 38 237
Equity minority interests 1.2) (0.8) (2.6)
Profit attributable to members of the parent company 11.7 3.0 211
Ordinary dividends (6.4) (5.8) (24.7)
Retained profit/(loss) for the period transferred to/(from) reserves 5.3 (2.8) 6.4
Earnings per ordinary share — underlying
- basic* 2.2p 19 4.9p
- diluted* 2.2p 19 4.9p
Earnings per ordinary share— FRS 14 7
- basic 11p 0.3p 19
- diluted 11p 0.3p 19

*Asdetailed in note 7, underlying earnings per share excludes amortisation of goodwill of £12.9 million (30 June 2003: £20.7 million; 31 December 2003: £35.7 million)
and £nil of exceptional itemsin 2004 (30 June 2003: £2.9 million credit (net of tax); 31 December 2003 £2.9 million credit (net of tax)), in order to eliminate the effect of

these items.
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Aegis Group plc

Unaudited consolidated statement of total recognised gains and losses
for the six months ended 30 June 2004

Notes Six months Six months Y ear ended

ended ended 31 December

30 June 2004 30 June 2003 2003

£'m £m £m

Profit for thefinancial period 11.7 30 211
Currency trandation differences on foreign currency net investments 9 (4.5) (4.0) (17.8)
Total recognised profit/(loss) for the financial period 7.2 (1.0) 33

Details of the prior year adjustment arising from the adoption of UITF Abstract 38 are given in note 1. The prior year
adjustment has no cumulative effect on retained profits.

Unaudited consolidated reconciliation of movements in equity shareholders

funds
for the six months ended 30 June 2004

As restated

(note 1)

Notes Six months Six months Y ear ended

ended ended 31 December

30June2004 30 June 2003 2003

£'m £m £m

Profit for thefinancial period 11.7 3.0 211

Ordinary dividends (6.4) (5.8) (24.7)

Retained profit/(loss) for the financial period 9 53 (2.8) 6.4

Issue of shares by the Company 9 3.6 1.0 6.9

Purchase of shares by ESOP 1,9 2.7 - (1.6)

Currency trandlation differences on foreign currency net investments 9 (4.5) (4.0) (17.8)

Accrual for share-based incentive schemes 9 1.2 - -

Net increase/(decrease) in equity shareholders funds 29 (5.8) (6.2)
Opening equity shareholders’ funds (originally £108.7 million before

deducting prior year adjustment of £1.6 million) 107.1 113.2 113.2

Closing equity shareholders' funds 110.0 107.4 107.1

Unaudited note of historical cost profits and losses
for the six months ended 30 June 2004

There is no material difference between the reported results for the six months ended 30 June 2004 and 30 June 2003 and
the year ended 31 December 2003 and the results for those periods restated on an unmodified historical cost basis.
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Aegis Group plc

Unaudited consolidated balance sheet

at 30 June 2004
Asrestated Asrestated
(note 1) (note 1)
30 June 30 June 31 December
2004 2003 2003
Notes £m £m £m
Fixed assets
Intangible assets 434.8 384.3 425.9
Tangible assets 54.8 53.0 53.9
Investment in joint ventures:
- Share of gross assets 16 16 16
- Share of gross liabilities 0.2 (0.1) (0.1)
14 15 15
Investments in associated undertakings 7.6 3.9 115
Other fixed asset investments 25 2.8 25
501.1 445.5 495.3
Current assets
Stock: work in progress 8.7 6.6 8.0
Debtors 1,163.1 1,103.3 1,206.5
Investments — negotiable securities 15.6 - -
Cash at bank and in hand 179.1 168.4 264.6
1,366.5 1,278.3 1,479.1
Creditors: amountsfalling due within one year (1,525.3) (1,384.7) (1,612.5)
Net current liabilities (158.8) (106.4) (133.9)
Total assets lesscurrent liabilities 342.3 339.1 361.9
Creditors: amountsfalling due after morethan one year (113.7) (110.2) (130.6)
Convertible bond (114.5) (116.0) (118.9)
Provisionsfor liabilitiesand charges (0.2 (1.2 (1.5)
Net assets 113.9 111.8 110.9
Capital and reserves
Issued, allotted, called up and fully paid share capital 9 55.9 55.3 55.6
Share premium account 9 209.6 200.7 206.3
Capital redemption reserve 9 0.2 0.2 0.2
ESOP reserve 9 (4.3 - (2.6)
Profit and loss account 9 (151.9) (148.8) (153.9)
Equity shareholders funds 110.0 107.4 107.1
Equity minority interests 39 4.4 38
Total capital employed 1139 111.8 1109

Douglas Flynn (Director)
Jeremy Hicks (Director)
7 September 2004
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Aegis Group plc

Unaudited consolidated cash flow statement
for the six months ended 30 June 2004

As restated As restated
(note 1) (note 1)
Six months Six months Year
ended ended ended
30 June 30 June 31 December
2004 2003 2003
£m £m £m
Net cash flow from operating activities 9.9 (3L.7) 67.3
Dividends received from associates 0.3 0.3 0.3
Returns on investments and servicing of finance
Interest received 29 33 7.2
Interest paid 4.1 (4.9) (7.8)
Refinancing costs (0.3) - (1.6)
Dividends paid to minority interests (1.8) 1.2 (1.3
Net cash outflow for returns on investments and servicing of finance 3.3 (2.8) (3.5
Taxation (12.0) (7.8) (22.7)
Capital expenditure and financial investment
Purchase of tangible fixed assets (14.8) (9.5) (19.9)
Proceeds from sale of tangible fixed assets 36 0.8 26
Loans made to Newworld 1Q - (2.0) (2.0)
Net cash flow for capital expenditure and financial investment (11.2) (20.7) (19.3)
Acquisitions and disposals
Purchase of subsidiary undertakings and minority interests (note 8) (14.2) (18.8) (44.6)
Net cash acquired on purchase of subsidiary undertakings 30 33 5.0
Investment in associated undertakings (2.8) (0.3) (5.2
Deferred consideration on prior period acquisitions (7.9) (26.8) (32.0)
Net cash flow for acquisitions and disposals (21.8) (42.6) (76.7)
Equity dividends paid (8.9) (8.3) (14.2)
Cash flow before management of liquid resour ces and financing (47.0) (103.6) (68.7)
Management of liquid resour ces
Purchase of investments — negotiable securities (15.6) - -
Net cash flow for management of liquid resources (15.6) - -
Financing
Issue of ordinary share capital 36 0.2 0.2
Net (decrease) /increase in debt due within one year (2.3 8.7 131
Net decrease in debt due after more that one year (9.6) (3.5) (3.8)
Purchase of own shares 2.7 - (1.6)
Capital element of finance lease rental payments (0.2) (0.3) (1.0)
Net cash flow from financing (11.2) 5.1 6.9
Decrease in cash in the period (73.7) (98.5) (61.8)

Notes to this unaudited consolidated cash flow statement are provided overleaf.
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Aegis Group plc

Notes to the unaudited consolidated cash flow statement
for the six months ended 30 June 2004

As restated As restated
(note 1) (note 1)
Six months Six months Y ear ended
ended ended 31 December
30 June 2004 30 June 2003 2003
£m £m £m

Reconciliation of operating profit to operating cash flow
Group operating profit 26.5 27.0 62.9
Amortisation of goodwill 12.8 11.7 26.5
Depreciation charges 10.0 10.6 21.3
Loss on disposal of tangible fixed assets 0.3 - 0.2
Decrease/(increase) in debtors 75.5 (75.6) (173.6)
Decrease/(increase) in work in progress 31 (1.4) (0.8
(Decrease)/increase in creditors (118.3) 12 136.0
Provision for Independent Media Services - (5.2 (5.2
Net cash flow from oper ating activities 9.9 (3L.7) 67.3

Subsidiary undertakings acquired in the period contributed £5.8 million (six months ended 30 June 2003: £1.2 million; year
ended 31 December 2003: £(3.3) million) to the Group’s net cash flow from operating activities.

Asrestated Asrestated

(note 1) (note 1)

Six months Six months Y ear ended

ended ended 31 December

30 June 2004 30 June 2003 2003

Reconciliation of net cash flow to movement in net debt £m £m £'m

Decrease in cash in the period (73.7) (98.5) (61.8)

Cash flow from change in debt 275 5.2) (9.3

Cash flow from finance | ease payments 0.1 0.3 1.0

Cash flow from issue costs of debt 0.3 - 16

Change in net debt resulting from cash flows (45.8) (103.4) (68.5)

Amortisation of issue costs of debt 0.7) (0.5) (2.2

Other non-cash changes 1.2) (1.0) (2.1)

Effect of foreign exchange rate changes (5.3) 1.0 0.1

Movement in net debt in the period (53.0 (103.9) (71.7)

Net debt at 1 January (32.0) 39.7 39.7

Net debt at period end (85.0) (64.2) (32.0

Asrestated
(note 1) Other non-cash Exchange

1 January 2004 Cash flow changes movement 30 June 2004

Analysis of net debt £m gm gm gm gm

Cash at bank and in hand 264.6 (79.5) - (6.0) 179.1

Overdrafts (73.9) 5.8 - 0.3 (67.3)

191.2 (73.7) - (5.7) 1118

Debt due within one year (16.9) 23 - 04 (14.2)

Debt due after more than one year (209.7) 9.6 (2.0) - (201.1)

Investments — negotiable securities - 15.6 - - 15.6
Net debt before finance lease obligations

and issue costs of debt (35.4) (46.2) (1.0) (5.3) (87.9)

Finance lease obligations (0.2) 0.1 (0.2 - (0.2

Issue costs of debt 35 0.3 (0.7) - 31

Total (32.0 (45.8) (1.9 (5.3) (85.0)
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Aegis Group plc

Notes to the unaudited interim statement
for the six months ended 30 June 2004

1. Accounting policies

Except as noted below, the consolidated interim statement for the six months ended 30 June 2004 has been prepared
applying the accounting policies set out in the Group's 31 December 2003 report and accounts. These statements are
unaudited but have been reviewed by the auditors and their report is set out on page 21.

Changein accounting policy and prior year adjustments
a. Interestin own shares

As aresult of the adoption of UITF Abstract 38 ‘ Accounting for ESOP Trusts', the Group’s interest in own shares, which
was previoudy held within investments, is now presented as a deduction from shareholders' funds. The balance sheets at
30 June 2003 and 31 December 2003 have been restated accordingly. There was nho impact on net assets at 30 June 2003
and a£1.6 million reduction in net assets at 31 December 2003 as aresult of adopting UITF Abstract 38.

b. Paymentsfor media advertising

A major part of the group’s business involves the purchase of media advertising from suppliers on behalf of clients.
Payment for such liabilities frequently straddles the end of an accounting period. This makes it necessary to assess which
payments, some of which may be in transit or process, are to be treated as reducing the group’ s cash balance at the period
end, and which should be treated as paid subsequently.

The Group has historically adopted the practice of treating as a payment, certain transactions for which payment was due
prior to the period end but for which the formal transfer of funds took place after the end of the accounting period. The
Group' s auditors have advised that, in their opinion, this treatment, although showing a prudent view of the cash balance
at the balance sheet date is not an appropriate practice. The Group has therefore decided to treat as paid only those
transactions for which instructions to the Group’ s bankers for payment have been issued.

The effect of this change on the prior period’ s balance sheets has been to increase the amount shown as cash, and decrease
the amount shown as liabilities, by £91.0 million at 30 June 2003 and £117.2 million at 31 December 2003.

2. Segmental reporting

The Group operates in two business sectors: media communications and market research. An analysis of turnover by
geographical area and business sector is set out below. The analysis by geographical area and business sector reflect the
regions by which the Group is managed.

Six months Six months Y ear ended
ended ended 31 December
30 June 2004 30 June 2003 2003
£m £m £m

Analysis by geographical area:
Europe, Middle East & Africa 2,480.5 2,353.0 4,836.8
Americas 933.9 938.3 1,936.4
AsiaPacific 208.2 173.2 383.0
Total turnover 3,622.6 3,464.5 7,156.2

Analysis by business sector:

Media communications 3,499.8 3,371.0 6,937.3
Market research 122.8 935 218.9
Total turnover 3,622.6 3,464.5 7,156.2

Thereisno material difference between turnover determined by origin and that determined by destination.
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Aegis Group plc

Notes to the unaudited interim statement
for the six months ended 30 June 2004

2. Segmental reporting (continued)
An analysis of operating profit by geographical area and business sector is set out bel ow:

Six months Six months Six months Six months Y ear ended
ended ended ended ended 31 December
30 June 2004 30 June 2003 30 June 2003 30 June 2003 2003
Total Underlying Except.ional Total Total
items
£m £m £m £m £m
Europe, Middle East & Africa 30.7 28.2 - 28.2 65.3
Americas 6.7 38 52 9.0 20.0
Asia Pacific 19 15 - 15 4.1
Total operating profit (before goodwill 39.3 335 5.2 38.7 894
amortisation)
Media communications 34.9 311 52 36.3 75.0
Market research 4.4 24 - 24 14.4
Total operating profit (before goodwill 39.3 335 5.2 38.7 89.4
amortisation)
Group share of operating profit/(loss) in
associated undertakings 0.4 (0.5) - (0.5) 1.2
Amounts written off investments - - (2.0) (2.0) (2.0)
Net interest payable 33 (2.1) - (2.1) (4.9
Profit on ordinary activities before taxation 36.4 30.9 3.2 341 83.7
and goodwill amortisation
Amortisation of goodwill (12.9) (20.7) (35.7)
Profit on ordinary activities before taxation 235 134 48.0

3.  Exceptional items
There are no exceptional itemsin the six months ended 30 June 2004.

The following exceptional items were included in the Group’ s results for the six months ended 30 June 2003 and for the
year ended 31 December 2003:

a. Inthe year to 31 December 2002, the Group made a provision for an adverse legal judgement relating to court
action brought by Independent Media Services Inc. In the six months to 30 June 2003, the Group reached
agreement to purchase the business of Independent Media Services Inc. As aresult, the provision of £5.2 million
was released.

b. During the six months to 30 June 2003, the Group wrote down the value of its investment in Newworld IQ. This
resulted in an additional goodwill charge of £9.0 million. In addition, loans made to Newworld 1Q were written
off, resulting in an exceptional charge of £2.0 million.

In total, these exceptional items give rise to corporation tax debit of £0.3 million and a cash outflow of £2.0 million in the
six months ended 30 June 2003 and the year ended 31 December 2003.
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Aegis Group plc

Notes to the unaudited interim statement
for the six months ended 30 June 2004

4. Interest payableand similar charges

Six months Six months Y ear ended
ended ended 31 December
30 June 2004 30 June 2003 2003
£'m £m £'m

Interest payable:
On bank loans and overdrafts 0.6 0.8 0.9
On other loans, loan notes and convertible debt 4.1 3.4 7.6
Other charges 0.8 0.7 24
55 49 10.9
Amortisation of refinancing costs 0.7 0.5 12
6.2 54 12.1

Other charges include £0.4 million (six months ended 30 June 2003: £0.3 million; year ended 31 December 2003: £1.0
million) of imputed interest arising from discounting deferred consideration payable on acquisitions.

5. Taxon profit on ordinary activities

The tax charge of £10.7 million for the six months ended 30 June 2004 (six months ended 30 June 2003: £9.6 million;

year ended 31 December 2003: £24.3 million) is based on the estimated effective rate for the full year of 29.4% applied to
underlying profits before amortisation of goodwill and exceptional items (note 3) (six months ended 30 June 2003: 30.2%

and year ended 31 December 2003: 29.8%).

6. Dividends
Six months Six months Y ear ended
ended ended 31 December
30 June 2004 30 June 2003 2003
Ordinary shares of 5p each
Dividend rate per share 0.575p 0.52p 1.32p
Dividend for ordinary shares £6.4m £5.8m £14.7m

The interim dividend will be paid on 1 October 2004 to all ordinary shareholders on the register at 17 September 2004.
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Aegis Group plc

Notes to the unaudited interim statement
for the six months ended 30 June 2004

7. Earningsper ordinary share

Six months Six months Y ear ended
ended ended 31 December
30 June 2004 30 June 2003 2003
Earnings per ordinary shareis calculated as follows:
Basic
Profit for the period £11.7m £3.0m £21.1m
Underlying profit for the period £24.6m £20.8m £53.9m
Weighted average number of ordinary sharesin issue 1,109.9m 1,105.0m 1,105.9m
Basic earnings per share 11p 0.3p 19
Goodwill amortisation 11p 19 3.2p
Exceptional items - 0.3)p (0.2p
Underlying basic earnings per share 2.2p 1.9 4.9p
Diluted
Profit for the period £11.7m £3.0m £21.1m
Underlying profit for the period £24.6m £20.8m £53.9m
Weighted average number of ordinary sharesin issue 1,117.4m 1,106.5m 1,108.5m
Diluted earnings per share 11p 0.3p 19
Goodwill amortisation 11p 1.9 3.2p
Exceptional items - (0.3p) (0.2p
Underlying diluted earnings per share 2.2p 19 4.9p
Weighted average number of ordinary shares
Basic welghted average number of ordinary shares 1,109.9m 1,105.0m 1,105.9m
Dilutive potential ordinary shares: employee share options 7.5m 1.5m 2.6m
Diluted weighted average number of ordinary shares 1,117.4m 1,106.5m 1,108.5m

The calculation of basic and diluted earnings per share is based on profit after tax and minority interests. The weighted average number of shares excludes
the Group’ sinterest in own shares held through an ESOP trust.

At 30 June 2004, there were 1,112.0 million (30 June 2003: 1,106.0 million; 31 December 2003: 1,110.2 million) ordinary shares in issue and 114.5
million (30 June 2003: 113.5 million; 31 December 2003: 104.6 million) options outstanding. The total proceeds that would be received on exercise of the
outstanding options at 30 June 2004 are £131.4 million (30 June 2003: £126.4 million; 31 December 2003: £115.9 million).

Underlying profits are calculated by adding back amortisation of goodwill of £12.9 million for the six months ended 30 June 2004 (six months ended 30
June 2003: £20.7 million; year ended 31 December 2003: £35.7 million). In addition, an exceptional credit of £2.9 million (net of tax) was added back to
calculate underlying profits for the six months ended 30 June 2003 (year ended 31 December 2003: £2.9 million credit). There were no exceptiona items
in the six months ended 30 June 2004.
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Aegis Group plc

Notes to the unaudited interim statement
for the six months ended 30 June 2004

8. Goodwill on acquisitions

During the period, the Group acquired subsidiaries (all acquisition accounted for) as detailed below:

Company Country of I ncorporation % Acquired Date of Acquisition
(Total Group Holding)

Lentus Sweden 100% (100%) January 2004

Mediasal Spain 27% (51%) May 2004

Posterscope Beijing China 30% (70%) January 2004

Posterscope Hong Kong China 40% (80%) January 2004

Posterscope South East Asia Singapore 60% (60%) January 2004

Proactive South Africa 100% (100%) June 2004

Symmetrics USA 100% (100%0) March 2004

TRBI UK 100% (100%) January 2004

Initial consideration totalled £14.1 million with contingent deferred consideration of £11.8 million payable between 2004 and 2009,
subject to performance criteria. A summary of the net assets acquired and goodwill arising is given below.

Net assets/(liabilities) acquired: Book value Accounting Fair value Fair value of

acquired policy adjustments net assets/

adjustments (liabilities)

£m £m £m £m

Fixed assets 0.9 - - 0.9

Debtors 7.0 - - 7.0

Stock: work in progress 17 0.3 - 20

Cash at bank and in hand 18 - - 1.8

Creditors (8.1 (1.0) (2.3 (10.9)

33 0.7 (2.3 13

Goodwill capitalised in the period 24.6

Consideration 259
Satisfied by:

Initial consideration 13.7

Direct costs of acquisition 04

Deferred consideration (note 10) 11.8

25.9




Aegis Group plc

Notes to the unaudited interim statement
for the six months ended 30 June 2004

9. Reserves

Note Capital

Share  Sharepremium  Redemption ESOP Profit &

capital account reserve reserve  loss account

£'m £m £m £'m £m

At 1 January 2004 as previously reported 55.6 206.3 0.2 - (153.49)

Prior year adjustment (note 1) - - - (1.6) -

At 1 January 2004 as restated 55.6 206.3 0.2 (1.6) (153.49)

Retained profit for the financial period - - - - 53

Issue of shares by the Company 0.3 33 - -

Purchase of shares by ESOP - - - 2.7 -
Currency trandation differences on foreign currency net

investments - - - - (4.5)

Accrua for share-based incentive schemes - - - - 12

At 30 June 2004 55.9 209.6 0.2 (4.3) (151.4)

Goodwill arising on acquisitions up to 31 December 1997 of £563.9 million, which was written off immediately to reserves, is included
within the Profit and Loss account reserve at 30 June 2004.

At 30 June 2004, the Group’s ESOP held 5,000,000 of the Company’s ordinary shares (nominal value of £250,000) at an average value
of £0.8501 per share.

10. Deferred consideration

Deferred consideration, which has been provided for in creditors, may be paid to the vendors of certain subsidiary undertakings in the
years to 2009. Such payments are either fixed under the terms of the acquisition or are contingent on future financial performance. The
directors estimate that, at the rates of exchange ruling at the balance sheet date, the liability for payments that may be due is as follows:

30 June 2004 30 June 2003 31 Dec 2003

£'m £m £'m

Within one year 34.6 19.9 19.3
Between one and two years 144 11.2 22,6
Between two and five years 8.2 - 10.7
57.2 311 52.6

11. CompaniesAct 1985, section 240

Copies of the interim statement for the six months ended 30 June 2004 are being sent to all shareholders and are also
available from the Company’ s registered office.

Aegis Group plc is registered in England and Wales, Number 1403668. Its registered office is at 43-45 Portman Square,
London W1H 6LY.

The results for the year ended 31 December 2003 do not constitute statutory accounts as defined in Section 240 of the
Companies Act 1985 and should be read in conjunction with the 2003 Annual Report. The comparative financial
information is based on the results for the six months ended 30 June 2003.

Thefiguresfor the year ended 31 December 2003 are an abridged statement from the Group’ s accounts at that date, which

have been delivered to the Registrar of Companies. The auditors report on those accounts was unqualified and did not
contain a statement under Section 237 (2) or 237 (3) of the Companies Act 1985.
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Independent review report to Aegis Group plc

Introduction

We have been instructed by the company to review the financial information for the six months ended 30 June 2004 which
comprises the consolidated profit and | oss account, the consolidated balance sheet, the consolidated cash flow statement,
the consolidated statement of total recognised gains and losses, the consolidated reconciliation of movementsin equity
shareholders' funds and the related notes. We have read the other information contained in the interim report and
considered whether it contains any apparent misstatements or material inconsi stencies with the financia information.

This report is made solely to the Company in accordance with Bulletin 1999/4 issued by the Auditing Practices Board. Our
work has been undertaken so that we might state to the Company those matters we are required to state to them in an
independent review report and for no other purpose. To the fullest extent permitted by law, we do not accept or assume
responsibility to anyone other than the Company, for our review work, for this report, or for the conclusions we have
formed.

Director sCresponsibilities

The interim report, including the financial information contained therein, is the responsibility of, and has been approved by
the directors. The directors are responsible for preparing the interim report in accordance with the Listing Rules of the
Financial Services Authority which require that the accounting policies and presentation applied to the interim figures
should be consistent with those applied in preparing the preceding annual accounts except where any changes, and the
reasons for them, are disclosed.

Review work performed

We conducted our review in accordance with guidance contained in Bulletin 1999/4 issued by the Auditing Practices Board
for usein the United Kingdom. A review consists principally of making enquiries of group management and applying
analytical proceduresto the financial information and underlying financial data and, based thereon, assessing whether the
accounting policies and presentation have been consistently applied unless otherwise disclosed. A review excludes audit
procedures such as tests of controls and verification of assets, liabilities and transactions. It is substantially lessin scope
than an audit performed in accordance with United Kingdom Auditing Standards and therefore provides alower level of
assurance than an audit. Accordingly we do not express an audit opinion on the financial information.

Review conclusion

On the basis of our review we are not aware of any material modifications that should be made to the financial information
as presented for the six months ended 30 June 2004.

Deloitte & Touche LLP
Chartered Accountants
London

7 September 2004
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